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The College of Information at Florida State University would like to completely redesign their website. Being in the field of Information, they know how quickly old ways of doing things can change, and want to represent that with an update to the site that all members in this field at FSU have contact with: www.ci.fsu.edu . Faculty, students, and partners are depending on this site for the information that they need to know. The College of Information needs a site that is easy to navigate and easy to retrieve information from. Due to the fact that they are catering to a few different types of users, different steps need to be taken for each set of individuals.


Students make up the largest part of the audience that the College of Information is presenting to. The sponsor needs to convey the necessary information to these students in order for them to be able to plan out their career at the college. Important areas of note would be a course flowchart with links to the course descriptions (not just a static picture), prospective information student requirements, etc. The age range in this group should not be just targeted at the 18-22 years of age area, because the college has students of all ages. Technical skills will vary amongst this group, but we can assume the very basic skills to navigate a website are there. In that sense, we don’t want to do anything tricky with the website, we want to keep it simple but efficient. If our main goal is to provide information to our users, then we don’t want to have extraneous items getting in the way. A simple layout goes a long way in what the sponsor needs to accomplish.


The College of Information wants to provide their faculty with the tools and programs that they use in teaching their classes. If they are going to be accessing items from this website often, then there should be a large faculty link from the main page and easy to find follow-up links to each site or program that they intend to utilize. We will want to provide our faculty with a directory (students can also access this to contact their teachers) for useful contact information, but it should also be straightforward in its approach to sorting and finding a specific contact. Training on specific online programs and the acquisition of software already purchased by the university should be readily available with step by step processes of how to accomplish those tasks.


The sponsor’s partners are also one of the groups of users that might be accessing the site at any given time. We want them to know exactly what kind of ways they can give to the college and provide them with the proper process to do so. There is a section that describes what a college partner is, what the donations go towards, etc that the college of information would like to see put to use via links to sections answering those questions. We want to make the giving procedure as unproblematic as possible.


There are a lot of things on the website that can be cleaned up, such as duplicate links on the same page, questions without links, and the overall hierarchal layout for more logical access to sections of the site. The College of Information only has three main groups to consider when thinking of their website design, but each group deserves their needs to be taken care of in an efficient and professional way. 

There are several important demographics that comprise the intended audience/clients of the College of Information’s website that should be addressed individually.  The most important different groups that comprise the main audience of the website are potential students, current students, faculty, and potential and current partners of the College.  Every one of these different groups is vital to the future of the College of Information and should be reached out to in order to ensure that the College will continue educating students about information sciences for years to come.

When a prospective student visits the Florida State University College of Information website for the first time, the most important aspect of the web page is its usability.  The website should not have any unnecessary clutter that pollutes the overall feel of the site.  Potential students will expect to find a web page that is well laid out and well organized and one that is not difficult to navigate in any way shape or form.  Prospective students want to be presented with a clean layout that provides a wealth of information about why they should decide to choose a major that is housed within the College of Information and not any of the other competing colleges that they might decide to go to.  In order to achieve this, the web site must contain only positive information that paints this college in a positive light.  The website should focus upon the achievements of students that have attended the College of Information in the past in order to give potential students a very positive first impression of what they might expect should they decide to attend this college.


For current students, the main need to focus on would be usability.  The fact is that most students will become intimately familiar with the College of Information’s web site over the course of their tenure here in the Louis Shore building.  In order to avoid causing frustration and confusion within the largest distinct audience of the College of Information’s website you need to have a system that contains the information that students need to see and maybe some information about the successes and achievements of other fellow students.  Also it might be wise to consider making the Microsoft Academic Alliance page easier to find as most classes in the College of Information require you to download software that is contained on the Academic Alliance web site.

For the faculty, it seems that it would be beneficial to recognize the accomplishments of the teaching staff at the College of Information.  It is common sense that people will perform better if they feel that their achievements are recognized.  Again, much like the prospective students and the current students, one of the most important aspects of the website will be that it is easy to navigate and contain information that is relevant to the daily needs of the professors and instructors that make the College of Information what it is.

When a potential partner of the College of Information visits the website, they do not need to feel like their donations will go to waste.  On the contrary, it is important that the first impression that they receive that it is worth it for them to donate their hard earned money to the College of Information.  It is important that it is very easy for potential partners know how they might go about contributing to the College.  To achieve this it might be wise to make a prominent display of how to get into contact with whoever needs to be spoken to in order to donate money.

Much the same goes towards the current partners of the College.  If someone has already donated their money to the College of Information, they don’t want to feel like nothing was accomplished by their sacrifice.  Someone who is satisfied with their donation is much more likely to give again than is someone who feels like it was a waste of money.
The college of Information wants to make changes to their web site, and so do the students that use it.  The school feels that the information on the site is useful, but it needs to be reorganized with a different layout to help with navigation.  Students feel that the information on the web site is fine just that they need to update it more. By introducing these changes, the school wants to make everyone including students, the College, and any potential partners interested in the school proud to use the site.
Revising the website and organizing it the way the College of Information desires it to be changed will make it easier to update the information.  Once the information is reviewed by filtering out useless or unneeded information clutter will be greatly reduced making it easier to navigate and update.  

The audience want a site to have information that is useful to them and that is accurate and up to date.  Both parties want the same thing: a website that is easy to navigate but with a clean appearance and has useful information.  With these new changes to the website both the College of Information and the students will experience a more enjoyable and enlightening visits.  

While there are some things the client and audience can agree on there is definitely some things they do not. The audience is concerned with what can they gain from using the site, while the client is concerned with presentation and utility.  The faculty wants a section honoring their achievements, the current students want easy navigation to their class software, prospective students want information to entice them into joining the college, and potential and current partners don’t want to feel like their donations go to waste. Everybody that composes the audience wants something different while the client is mainly concerned with it’s needs, though it does want a clean presentable website.
The client needs to convey specific information to the audience. That is their primary goal for the website. This information includes but is not limited to, career planning for students, course details and descriptions, and prospective student requirements. They need to communicate to students the technical skills that one will be required to have or will be using as a student of the College of Information. The College of Information definitely needs to convey this information to ensure they remain operating, if they do not have this information readily available their incoming student numbers will be sure to drop. Prospective students need a section of the website easily accessible through the main page that contains all the information they need to know that deals with the College of Information. One that will be updated regularly to ensure accuracy. If there is one thing worse than not having information available it is providing old and incorrect information. The client needs a website that ensures they can stay operating at an efficient level by providing its audience with vital information.
Clearly, not everyone’s wants and needs are all the same. The two groups have different goals they seek to accomplish and that leads them to adopt some completely different wants and needs. By examining each group’s goals you can better understand the difference of their wants and needs. The audience is mainly interested with their wants; what can they gain from using the website? Can students get their course descriptions and class software through the website? Can the faculty get access to their tools and programs they want to use for class? Can the partners easily find the information pertaining to making donations? Everybody wants and needs something different but it is possible to give them what they need and accomplish the achievement of a new and upgraded website.
In conclusion, a site should accomplish the act of providing information accurately and efficiently to the user.  However, a site should not accomplish the act of overloading the user with frivolous information that is irrelevant to the site’s purpose. The site should offer information regarding anything that has to do with the College of information; for example, College of Information contact numbers.  The site should not offer information related to Florida State Football tickets. When the user leaves the College of Information’s website, the user’s wants and needs should have been met. If they have been met, then the website has accomplished it’s soul purpose, which is to inform.  If the user leaves before the needs and wants have been met due to information overload or poor site structure and layout, then the site developer must reassess the current content being offered on the College of Information’s website.
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